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Value Models
Paul H. P. Hanel*†, Lukas F. Litzellachner† and Gregory R. Maio
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Over the past century, various value models have been proposed. To determine which
value model best predicts prosocial behavior, mental health, and pro-environmental
behavior, we subjected seven value models to a hierarchical regression analysis.
A sample of University students (N = 271) completed the Portrait Value Questionnaire
(Schwartz et al., 2012), the Basic Value Survey (Gouveia et al., 2008), and the Social
Value Orientation scale (Van Lange et al., 1997). Additionally, they completed the
Values Survey Module (Hofstede and Minkov, 2013), Inglehart’s (1977) materialism–
postmaterialism items, the Study of Values, fourth edition (Allport et al., 1960; Kopelman
et al., 2003), and the Rokeach (1973) Value Survey. However, because the reliability of
the latter measures was low, only the PVQ-RR, the BVS, and the SVO where entered into
our analysis. Our results provide empirical evidence that the PVQ-RR is the strongest
predictor of all three outcome variables, explaining variance above and beyond the other
two instruments in almost all cases. The BVS significantly predicted prosocial and pro-
environmental behavior, while the SVO only explained variance in pro-environmental
behavior.

Keywords: human values, altruistic behavior, general health behavior, pro-environmental behavior, cultural values

INTRODUCTION

Over the past century, many models of human values have been proposed and empirically
supported. While all developers of new value models have explained the theoretical advantages
of their approach, they have not tested whether their value model has a higher predictive validity
than any of the previous value models. In the present research, we aim to address this gap by
directly comparing whether more recent value models are better in explaining a range of behaviors
than their predecessors and whether they predict behaviors differently. We first give a very brief
history of models of values, before turning to our selection of value models for comparison and
summarizing the scarce literature comparing value models (Rokeach, 1973; Spates, 1983; Rohan,
2000; Hitlin and Piliavin, 2004; Gouveia, 2013; Maio, 2016).

History of Human Values
Human values are often defined as abstract ideals that guide people’s behavior (Schwartz, 1992;
Maio, 2010; Fischer, 2017). Here, we describe value models that have been cited frequently
in the literature and build at least partly on each other: Spranger’s (1921) model of types of
people as operationalized by Vernon and Allport (1931) and Allport et al. (1960), Rokeach’s
(1973) instrumental and terminal values, Schwartz’s (Schwartz, 1992; Schwartz et al., 2012) quasi-
circumplex-model of human values, and Gouveia’s (2013) functional theory of values. Further, we
included two prominent cultural value models: Inglehart’s (1977) materialism–postmaterialism
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values and Hofstede’s (1980, 2001) cultural value dimensions.
Additionally, we measured social value orientations (SVOs; Van
Lange et al., 1997). We first describe models that measure values
on an individual basis, before turning to cultural value models.

Individual Value Models
Early in the 20th century, Münsterberg (1908) provided
the first formal psychological model of values. His model
maps values onto a four-by-two framework. This framework
contrasts life values with cultural values on one dimension and
logical, aesthetic, ethical, and metaphysical values, on the other
dimension. In each of the eight cells, there is one ‘value type’
and three values, which are further differentiated according to
whether they relate to the external, social, and internal world.
The value types are existence, unity, developmental, and god
values (life value types), and coherence, beauty, achievement, and
basic values (cultural value types). Münsterberg’s model appears
to be somewhat similar to Gouveia’s functional theory, which we
describe below (Gouveia, 2013; Gouveia et al., 2014a), although
the names of the value types and values differ. However, to the
best of our knowledge, there is no measure of values based on
Münsterberg’s model (see Figure 1 for a timeline of the here
discussed value models).

Another important theoretical contribution was made by
Eduard Spranger. In his book, Types of Men, Spranger (1921)
differentiated between the theoretical, economic, aesthetic, social,
political, and religious person. Spranger proposed that one of six
value orientations is predominant in each person. The theoretical
person, for example, strives for knowledge and truth, whereas
the economic person strives for usefulness. Spranger influenced
Vernon and Allport (1931) and Allport et al. (1960), who created
a survey to measure the six types of values. In this survey,
participants would first indicate their preference on a number of
controversial statements before ranking other statements related
to the six types.

However, Rokeach (1973) criticized Allport et al.’s (1960)
measure of values as measuring attitudes, rather than idealized
standards with an “ought” character (Maio, 2010). Instead,
Rokeach proposed to measure values with 36 items such as
“Equality (brotherhood, equal opportunity for all)” or “Obedient
(dutiful, respectful),” which should be ranked based on their
importance as guiding principles in one’s life. Using this
approach, Rokeach obtained abundant evidence for links between
the importance of values and diverse attitudes and behavior (e.g.,
Rokeach, 1971, 1973).

Rokeach’s (1973) model was highly influential, but it lacked
a method for making predictions about connections between
different values and other attitudes and behavior. Schwartz
and Bilsky (1987, 1990) built on Rokeach’s conceptualization
of values, but introduced a theoretical perspective examining
motivational differences between values. These researchers found
that Rokeach’s 36 values could be ordered into seven or eight
value types based on their motivational dynamics and that these
value types, in turn, can be organized into a two-dimensional
circumplex. Building on these findings and a new theoretical
perspective, Schwartz (1992) postulated the existence of 11
value types and assessed these in the Schwartz Value Survey.

FIGURE 1 | Historical overview of selected important contributions to human
value research.

The 11 value types are self-direction, stimulation, hedonism,
achievement, power, security, tradition, conformity, spirituality,
benevolence, and universalism. Based on analyses conducted by
Roccas and Sagiv, Schwartz (1992) found across 20 countries
and 40 samples (mostly students and teachers) that 10 value
types could be reliably differentiated in most samples. Each
value type consists of two to nine values and can be ordered
along two dimensions: openness versus conservation and self-
transcendence versus self-enhancement. Spirituality did not
emerge as an independent value type. During the last 25 years,
in samples from more than 80 countries, Schwartz et al. (2001,
2012) and Bilsky et al. (2011) have found support for his proposed
structure of human values.

Schwartz et al. (2012) published a revised version of his
theory, postulating 19 rather than 10 value types. Most of
the 10 value types were divided into two. For example, the
value type self-direction was divided into self-direction-thoughts
and self-direction-actions (see Table 1 for the 19 value types
and conceptual definitions). In his refined theory, Schwartz
introduces a contrast between values with a personal focus
(openness and self-enhancement) and those with a social focus
(conservation and self-transcendence), thereby incorporating
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TABLE 1 | Values and definitions in Schwartz’s revised model of values.

Value Conceptual definitions in terms of
motivational goals

Self-Direction–Thought Freedom to cultivate one’s own ideas and
abilities

Self-Direction–Action Freedom to determine one’s own actions

Stimulation Excitement, novelty, and change

Hedonism Pleasure and sensuous gratification

Achievement Success according to social standards

Power–Dominance Power through exercising control over
people

Power–Resources Power through control of material and
social resources

Face Security and power through maintaining
one’s public image and avoiding humiliation

Security–Personal Safety in one’s immediate environment

Security–Societal Safety and stability in the wider society

Tradition Maintaining and preserving cultural, family,
or religious traditions

Conformity–Rules Compliance with rules, laws, and formal
obligations

Conformity–Interpersonal Avoidance of upsetting or harming other
people

Humility Recognizing one’s insignificance in the
larger scheme of things

Benevolence–Dependability Being a reliable and trustworthy member of
the ingroup

Benevolence–Caring Devotion to the welfare of ingroup members

Universalism–Concern Commitment to equality, justice, and
protection for all people

Universalism–Nature Preservation of the natural environment

Universalism–Tolerance Acceptance and understanding of those
who are different from oneself

Adapted from Schwartz et al. (2012).

a contrast proposed 60 years earlier (Parsons et al., 1951).
It is worth noting that this model’s new sub-divisions of the
motivational value types (Gouveia et al., 2014a) can be justified
by arguing that the values form a motivational continuum. Just
as the color spectrum can be divided into very few or very
many categories, so too can the array of values (Schwartz, 2014).
Schwartz’s theory has been validated with a range of measures
(Schwartz, 1992; Schwartz et al., 2001, 2012; Lee et al., 2008; for
an overview, see Roccas et al., 2017) and methods (Schwartz,
1992; Schwartz and Boehnke, 2004; Coelho et al., 2018). Further,
picture-based value surveys for children found that the proposed
structure replicated even among children as young as 5-years
(Döring et al., 2010; Collins et al., 2017; Lee et al., 2017).

The most recent value theory is Gouveia’s functional theory
of human values (Gouveia, 2013; Gouveia et al., 2014a), which
has been developed and tested during the last 15 years.
It builds on Maslow’s (1943) theory and is based on two
functions of values, whether values express needs (survival vs.
thriving needs) or guide actions (personal vs. central vs. social
goals), mapped in a two-by-three framework (Table 2). The
functional theory was challenged by Schwartz (2014) as not being
distinct from his own value theory (Schwartz, 1992). Indeed,

several findings that are based on the functional theory (e.g.,
Fischer et al., 2011; Gouveia et al., 2015) could also have been
obtained using Schwartz’s theory. Nevertheless, the functional
theory includes fewer value types, while covering dimensions
similar to those in Schwartz’s model (Gouveia et al., 2014a,b).
The structure of the functional theory was also replicated among
children (Gouveia et al., 2011).

Most of the above described value models build theoretically
on each other, while a separate line of research has proceeded
independently. This line of research investigated SVOs, which are
“defined as stable preferences for certain patterns of outcomes
for oneself and others” (Van Lange et al., 1997). Building
on earlier research on motivations in mixed motive games
(McClintock and Liebrand, 1988), Van Lange et al. (1997)
distinguished between competitive, individualistic, and prosocial
value orientations, which are usually measured by a point-
allocation task in which participants need to allocate points to
themselves and another person. Competitive individuals seek to
maximize their own outcomes relative to the outcomes of the
other person. Individualistic individuals seek to maximize their
own outcomes, irrespective of the outcomes for the other person.
Finally, prosocial individuals seek to strive for equality, while
trying to maximize the outcomes for themselves and the other
person. There are correlations between these classifications and
scores on Schwartz’s measures of values (Joireman and Duell,
2005), but no comparison of the predictive power of these models
to our knowledge.

Cultural Value Models
The value theories described so far have focused on values at the
individual level. However, as Kluckhohn (1951) noted, values can
also be described on a cultural level. Three prominent approaches
of this type were proposed by Inglehart (1977), Hofstede
(1980), Hofstede (2001), and Schwartz (1999, 2006). Inglehart
reduced Maslow’s (1943) hierarchy of needs to materialism and
postmaterialism, which are at opposite ends of a unidimensional
continuum (for discussions about the unidimensionality, see
Saccbi, 1998; Dobewall and Rudnev, 2014). Materialism is linked
with physical and material security, whereas postmaterialism is
linked with freedom and self-expression. Inglehart was especially
interested in whether and how values shift across time in relation
to cultural change. For example, he found that economic growth
is accompanied by a shift in values from materialism to post-
materialism (Inglehart and Baker, 2000). In other words, societies
become more tolerant, rational, and focus less on absolute
norms when they economically develop. Importantly, Inglehart’s
measure of materialism and postmaterialism values can also be
assessed on an individual level to test for individual differences,
rather than country or cultural differences.

Hofstede links values and culture in his work on cultural
dimensions. His understanding of values is based on the
research of Kluckhohn (1951) and Rokeach (1973). His definition
of culture, “the collective programming of the mind that
distinguishes the members of one group or category of people
from another” (Hofstede, 2001), points directly to the aim of
his empirical work: to find elements that reliably differentiate
cultures. Based on work he conducted for a computing
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TABLE 2 | The functional theory of human values.

Values as guides of actions (circle of goals)

Personal goals Central goals Social goals

Values as expressions of needs
(level of needs)

Thriving needs Excitement values Suprapersonal values Interactive values

Emotion Beauty Affection

Pleasure Knowledge Belonging

Sexuality Maturity Support

Survival needs Promotion values Existence values Normative values

Power Health Obedience

Prestige Stability Religiosity

Success Survival Tradition

Adapted from Gouveia et al. (2014a).

corporation, IBM, Hofstede (1980) identified four cultural
dimensions, which he later extended to six dimensions: Power–
distance, individualism vs. collectivism, uncertainty avoidance,
masculinity vs. femininity, long-term orientation, and indulgence
vs. restraints (Hofstede, 2001; Hofstede et al., 2010). Importantly,
Hofstede argued that the cultural dimensions can only be found
on a country but not on an individual level (cf. Fischer et al.,
2010). However, others found that Hofstede’s values can be
measured on an individual level and developed a suitable scale
for this (Yoo et al., 2011).

Hofstede’s perspective has been highly influential in cross-
cultural research, but Schwartz’s (2006) theory of cultural
value orientations (CVOs) has recently emerged as a useful
alternate view. Schwartz’s CVO model is derived from his prior
theory of individual human values (Schwartz, 1992), which was
described above. In other words, the CVOs consists of the
same values as the original individual-level model containing
10 value types (Schwartz, 1992), but grouped together in a
way that better reflect cultural idiosyncrasies. Schwartz (2006)
posits seven a priori CVOs, which are thought to “express
shared conceptions of what is good and desirable in the culture,
the cultural ideals” (Schwartz, 2006). In his approach, cultural
values are usually measured by aggregating value scores from
individual responses to measures of values in a culture. The seven
CVOs are intellectual autonomy (being independent), affective
autonomy (pursuing positive affective experiences), mastery
(encouraging self-assertion), hierarchy (unequal distribution of
power), embeddedness (being part of a collective), harmony
(fitting harmoniously into the environment), and egalitarianism
(being concerned for others).

Comparisons of Value Models
The above described value models show a range of similarities
and differences (for more extensive comparisons of at least
two value models, see Schwartz, 2006; Datler et al., 2013). To
help compare the models in brief, it is useful to use Schwartz’s
model as reference point because of its high contemporary
influence. One of the most salient differences between Schwartz’s
refined value model (Schwartz et al., 2012) and the other value
models is the number of proposed values. For example, whereas
Inglehart’s (1977) value model consists of only two values,

Schwartz’s refined theory (Schwartz et al., 2012) consists of
19 value types. The materialism–postmaterialism dimension of
Inglehart is highly correlated with Schwartz’s embeddedness-
autonomy (or security/tradition- self-direction) and Hofstede’s
collectivism–individualism dimension (Inglehart and Oyserman,
2004; Dobewall and Strack, 2014). However, the materialism–
postmaterialism dimension of Inglehart misses out on a range of
other important values that can be found in other value models,
such as benevolence or power values (Dobewall and Rudnev,
2014) or interactive and promotion values (in Gouveia’s model).
Similarly, the SVOs (Van Lange et al., 1997) do not capture values
related to security or tradition. The values of Gouveia’s (2003)
model do, as discussed above, tap into motivational dimensions
very similar to those expressed by Schwartz’s values (Gouveia
et al., 2014b; Schwartz, 2014), although they do not capture
explicitly self-direction values. For example, Gouveia’s excitement
values are very similar to Schwartz’s stimulation and hedonism
values, promotion is very similar to achievement and power,
existence is very similar to security, and normative to tradition
and conformity (see Lima, 2012, for empirical support). Lima
(2012) found slightly stronger correlations between behavior
intentions and self-reported behaviors with the values of the
functional theory than with Schwartz’s values. Also, Rokeach
values are very similar to Schwartz’s (1992) values, as Schwartz
used the 36 values proposed by Rokeach as a basis of his model.
However, Rokeach’s values do not reflect an a priori theoretical
distinction between values expressing different motives, and
there is no empirical basis for confirming its comprehensiveness.
(It can be argued that the capture of the circular space by
Schwartz’s model shows comprehensiveness, at least for two
value dimensions.) In contrast, Spranger’s (1921) types of values
are more distinct. While the economic, political, religious, and
social values overlap partly with achievement, power, tradition,
and benevolence values, the aesthetic and theoretical values are
more conceptually distinct from Schwartz’s values (which do not
explicitly separate artistic and intellectual orientations).

Although these conceptual comparisons align with past
descriptions of the value models, empirical data comparing the
models is sparse. Surprisingly, only a few studies have compared
value models directly, and researchers have rarely compared
more than two value models. A direct comparison between

Frontiers in Psychology | www.frontiersin.org 4 September 2018 | Volume 9 | Article 1643

https://www.frontiersin.org/journals/psychology/
https://www.frontiersin.org/
https://www.frontiersin.org/journals/psychology#articles


fpsyg-09-01643 September 21, 2018 Time: 14:46 # 5

Hanel et al. An Empirical Comparison of Human Value Models

Schwartz’s (1992) original 10 value type model and Inglehart’s
model (Inglehart and Baker, 2000) revealed that Inglehart’s value
measure had lower internal consistency and construct validity,
but it was more consistent in predicting a range of dependent
variables such as openness to immigration, church attendance,
or life satisfaction than Schwartz’s value measure (Datler et al.,
2013). On a cultural level, Schwartz’s CVOs were related to
international trade, whereas Hofstede’s cultural dimensions were
not (Ng et al., 2007). In contrast, Schwartz’s CVOs were related
to various dimensions of peacefulness approximately as strongly
as were Hofstede’s and Inglehart’s values (Basabe and Valencia,
2007). There is a lack of comparisons across a range of models
in the same studies. This omission is significant, particularly
given the importance of values in research on diverse topics
(e.g., environment, health, prejudice, social conflict). It would
be useful to empirically determine how the models compare.
In particular, do any of the models fare better in predicting
important behaviors? Do some of the values described in other
models fall into space neglected by Schwartz’s value model, which
is arguably the most comprehensive thus far?

The Present Research
In the present research, we tested which out of the seven
previously described value models would be best in predicting
three important behaviors on an individual level. Also, we tested
whether more recent models explain variance above and beyond
older models. We chose the values operationalized by Vernon
and Allport (1931) and Allport et al. (1960), Rokeach (1973),
Gouveia (2013), and Schwartz’s refined value model (Schwartz
et al., 2012), because each of these models explicitly builds
on earlier models. Additionally, we added Inglehart’s (1977)
materialism–postmaterialism values and Hofstede’s (1984, 2001)
cultural dimensions because of their prominence in cross-
cultural research, including marketing research (e.g., Wong,
2004), political sciences and sociology (Inglehart and Baker,
2000). As a seventh value measure, we included the Social
Value Orientations scale (Van Lange et al., 1997). Although it
is somewhat distinct from the other six value measures (both in
conceptualizations and measurement), we included the measure
to test whether the SVOs explain variance in prosocial behavior,
one of the three selected dependent variables, above and beyond
the other six value measures (see rationale below).

We acknowledge that there have been several other studies
that have compared other value measures, which we have not
included in our survey. Examples are the List of Values and
various work value measures (Beatty et al., 1985; Ravlin and
Meglino, 1987; Oishi et al., 1998). They were not included because
our survey was already long. We were worried that adding
additional scales would have decreased the reliabilities of the
measures because of fatigue.

As dependent variables, we selected prosocial, environmental,
and mental health behaviors because of their relevance in
contemporary research. Also, all of those behaviors were found to
be related to values in past research (Kristiansen, 1985; Bond and
Chi, 1997; Schultz and Zelezny, 1998; de Miranda Coelho et al.,
2006; Sagiv et al., 2011; Bilican et al., 2016; Hanel and Wolfradt,
2016; Bouman et al., 2018). Based on this previous research

and theoretical considerations, we predicted that prosocial value
orientations (Van Lange et al., 1997) would be the strongest
predictor of prosocial behavior, because the point allocation task
used to measure SVOs is a kind of prosocial behavior in itself.
Furthermore, we assumed that identifying oneself with the social
value type (Spranger, 1921; Allport et al., 1960), and placing
higher importance on benevolence values (Schwartz et al., 2012)
and interactive values (Gouveia, 2013) are also associated with
prosocial behavior. In addition, although we postulated that
Schwartz et al.’s (2012) universalism–nature value type would
be the strongest predictor of environmental behavior because of
its underlying motivation to preserve the natural environment,
we expected that long-term orientation (Hofstede et al., 2010)
would also be related to pro-environmental behavior because
environmental pollution has mostly long-term consequences.
Finally, we predicted that security-personal values (Schwartz
et al., 2012) and existence values (Gouveia, 2013) are the strongest
predictors of health related behavior, because both reflect the
importance that individuals place on personal safety and health.

In a final step, we tested whether we could replicate Lima’s
(2012) findings that there are meaningful correlations between
Gouveia’s and Schwartz’s values (see above) and subjected all
value types into a single multidimensional space analysis.

MATERIALS AND METHODS

Respondents
Our sample consisted of 271 psychology undergraduate students
from Cardiff University who responded to an online survey in
exchange for course credits. For the hierarchical regressions, 35
respondents were excluded due to missing data (it is not possible
to have different sample sizes in hierarchical regression analysis
across variables). Of these participants, 22 were excluded due
to having an ambiguous SVO (they did not choose any specific
option more than six times), the other 13 due to missing data
in the outcome variables leaving 236 (212 women; Mage = 20.35
years, SD = 9.38) respondents within the hierarchical regression
analyses. The study was approved by the ethics committee of the
School of Psychology, Cardiff University.

Procedure and Measurements
The survey was constructed and presented online. After receiving
information about the survey’s aims and giving consent,
respondents were asked to answer different scales assessing
their values. Additionally, the survey contained instruments
measuring prosocial behavior, mental health, and environmental
behavior. The questionnaires and their items were presented in a
randomized order. Respondents were debriefed upon completion
of the survey.

Value Instruments
To measure the 19 values of the revised Schwartz model, we used
the revised Portrait Value Questionnaire (PVQ-RR, Schwartz
et al., 2012). This instrument asks respondents to read 57
statements about a fictitious person of the same gender as them.
The statements convey information about what the other person
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considers to be important in life, such as “It is important to her
to care for nature” (universalism–nature). For each individual
statement, respondents are asked to indicate how similar they
are to that other person. The response scale ranged from 1
(not at all like me) to 6 (very much like me). The items were
averaged to represent 19 value types (Schwartz et al., 2012),
which had reliabilities between α = 0.59 (humility) and α = 0.87
(universalism–nature).

The values of the functional theory were measured with
the Basic Value Survey (Gouveia, 2003; Gouveia et al., 2008).
Respondents rated the importance of each of 18 values (e.g.,
social support, religiosity, belonging) using a scale ranging from
1 (completely unimportant) to 7 (of the utmost importance). The
six resulting value types were adequately reliable, with αs ranging
from 0.56 (suprapersonal) to 0.69 (interactive).

Social value orientations were assessed using the 9-item
measure (Van Lange et al., 1997). The measures asked
participants to choose among three options in which they
simultaneously assign points to themselves and to another,
unknown person. Every item presented an option to either
maximize their own outcome (individual value orientation),
maximize the point difference between themselves and the other
(competitive), or split the points evenly between both players
(prosocial). Choosing one of these options at least six out of
nine times assigns a respondent to an individualistic (N = 41),
a competitive (N = 7), or a prosocial value orientation (N = 177),
respectively. In line with previous literature (Joireman et al., 2004;
Joireman and Duell, 2005), we grouped seven respondents with
a competitive SVO together with the individualists to form a
pro-self group. To be able to compare pro-selfs to prosocials in
subsequent analyses, we utilized dummy coding.

Other value measurements included in the survey where
the Values Survey Module (Hofstede and Minkov, 2013), the
Rokeach (1973) Value Survey, the Studies of Values (Kopelman
et al., 2003) which is an updated version of Allport et al.’s (1960)
measure of Spranger’s (1921) value types, and the Materialism–
Postmaterialism Scale (Inglehart and Flanagan, 1987). However,
due to low reliabilities (Values Survey Module: maximum
α = 0.29; SOV: maximum α = 0.26; Materialism Scale: average
correlation between the two parts: r = 0.36), or multicollinearity
issues (RVS), we dismissed them from all further analyses. Thus,
we only focused on the PVQ-RR, the BVS, and the SVO-task in
the analysis.

Behavior Scales
Prosocial behavior was assessed with the self-reported Altruism
Scale (Rushton et al., 1981). Respondents read 20 statements
about past pro-social behavior (e.g., “I have given money to a
charity,” “I have given a stranger a lift in my car”). To indicate
how frequently they carried out these acts, respondents used a 5-
point Likert-scale ranging from “Never” to “Very often.” Their
score was then created by averaging all items (α = 0.84).

Respondents’ health was assessed by the 12 question short-
form of the General Health Questionnaire (Goldberg and
Williams, 1988). It asks the respondents about their mental well-
being over the last few weeks (e.g., “have you recently lost much
sleep over worry?”, “have you recently felt you couldn’t overcome

your difficulties?”). These questions were answered on a 4-point
Likert-scale. The answer options were always phrased so that
high scores indicate low mental well-being (α = 0.89). Because
the content of the questions revolves around mental rather than
general health, we will henceforth refer to the construct measured
by this scale as mental health.

Pro-environmental behavior was measured with 12 items that
were used in previous studies (Whitmarsh and O’Neill, 2010;
Evans et al., 2014). Participants indicated how often they behaved
in an environmentally friendly manner (e.g., “turned off lights
you’re not using,” “Walk, cycle or used public transportation for
short journeys of less than 5 km”). Responses were given on a
5-point scale ranging from “Never” to “Very often.” Alternatively,
respondents could indicate that this activity does not apply to
them. The overall score was computed by summing across all
items and dividing by the number of items that applied to the
participant (α = 0.69).

Statistical Analysis
We used the R software environment (R Development Core
Team, 2017) for statistical computing. The analysis script can
be found alongside the data1. We conducted 18 hierarchical
regressions (six per outcome) to investigate our hypotheses
regarding each behavior. We determined whether a newly added
value measure significantly predicts variance left unexplained by
the previously included value measures by comparing the amount
of variance explained, adjusted for the number of predictors
within the analysis (adjusted R2), before and after a measure was
added to the analysis. We used the adjusted R2 to account for the
measures each consisting of an unequal number of predictors. To
investigate the relations among the value measures themselves,
we subjected the BVS and the PVQ-RR to a Multidimensional
Scaling (MDS) Analysis.

RESULTS

Table 3 shows the means and standard deviations for all outcome
measures per SVO. Contrary to previous research (Joireman
et al., 2004), t-tests revealed a significant differences in pro-
environmental behavior between respondents with a prosocial
SVO (M = 3.35) and respondents with an pro-self SVO
(M = 3.09), t(61.58) = 2.27, p = 0.027, r = 0.21. Other differences
between the SVO groups were negligible.

Table 4 shows the correlations among all value types
from the three instruments remaining the analysis. As in

1https://osf.io/jd6ze/

TABLE 3 | Means and standard deviations of all outcome variables for both social
value orientations.

Value orientation Pro-social behavior Mental health Environmentalism

Prosocial (N = 189) 2.70 (0.50) 1.31 (0.49) 3.35 (0.59)

Pro-Self (N = 47) 2.68 (0.62) 1.30 (0.50) 3.09 (0.73)

Numbers in brackets represent the standard deviation.
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TABLE 4 | Correlations of all value measures within the analysis.

PVQ-RR BVS SVO Prosocial

Interactive Normative Suprapersonal Existence Excitement Promotion

Self-Direction–Thought 0.12 −0.15 0.32 0.29 0.26 0.17 0.07

Self-Direction–Action 0.16 −0.02 0.33 0.27 0.29 0.23 0.10

Stimulation 0.14 0.04 0.30 0.20 0.47 0.25 0.04

Hedonism 0.38 −0.05 0.25 0.29 0.56 0.19 −0.06

Achievement 0.44 0.11 0.37 0.38 0.37 0.54 −0.17

Power–Dominance 0.02 0.21 0.08 0.09 0.04 0.59 −0.10

Power–Resources 0.02 0.13 0.07 0.06 0.15 0.54 −0.17

Face 0.28 0.23 0.25 0.23 0.10 0.37 −0.14

Security–Personal 0.41 0.30 0.16 0.47 0.08 0.24 −0.14

Security–Societal 0.31 0.29 0.21 0.29 0.26 0.23 −0.07

Tradition 0.10 0.71 0.03 0.15 −0.01 0.20 −0.03

Conformity–Rule 0.22 0.47 0.05 0.26 −0.12 0.14 −0.04

Conformity–Interpersonal 0.29 0.33 0.17 0.22 −0.02 0.05 −0.03

Humility 0.28 0.25 0.17 0.25 0.05 0.02 0.14

Universalism–Nature 0.06 0.05 0.29 0.14 0.13 0.04 0.10

Universalism–Concern 0.31 0.04 0.36 0.24 0.13 0.00 0.24

Universalism–Tolerance 0.30 0.11 0.30 0.27 0.10 0.01 0.21

Benevolence–Care 0.42 0.20 0.15 0.33 0.12 0.04 0.06

Benevolence–Dependence 0.37 0.20 0.24 0.32 0.21 0.26 −0.02

SVO–Prosocial −0.10 −0.07 −0.02 −0.08 −0.09 −0.17 1

Correlations with the SVO are biserial correlations. Positive scores indicate a positive relationship with a prosocial SVO. All correlations >0.13 are significant at p < 0.05,
correlations >0.17 at p < 0.01, correlations >0.22 at p < 0.001.

previous literature (e.g., Lima, 2012), we observed strong
associations between normative BVS values and the PVQ-RR
values of conformity and tradition, with tradition showing
an exceptionally large correlation of r = 0.71. Furthermore,
the BVS value existence was most strongly related to the
PVQ-RR value security, and the BVS value excitement was
associated with the PVQ-RR values stimulation and hedonism.
The BVS value promotion and the PVQ-RR values of Power
and Achievement were also highly correlated. Less straight
forward was the relationship between the BVS value interactive
and the PVQ-RR values. The BVS interactive value was highly
correlated with security and most self-transcendent values.
Finally, suprapersonal BVS values were mostly related to PVQ-
RR values that represented openness (such as self-direction –
action) or self-transcendence (such as universalism – concern).

Interestingly, only the BVS value promotion was negatively
related to the SVO, while several self-enhancement or self-
transcendence PVQ-RR values were significantly associated with
the SVO.

Table 5 shows the correlations between the value types and
the outcome variables. Both value instruments showed small-
to-medium size correlations with pro-social behavior. For the
PVQ-RR, the highest correlation was found for universalism–
nature, r = 0.29; for the BVS, the highest correlation was for
suprapersonal values, r = 0.23. There were only a few small
correlations with mental health: the strongest correlations
for the PVQ-RR occurred for face, r = 0.27, conformity,
r = 0.15 and hedonism, r = 0.16; for the BVS, only significant
correlation was with suprapersonal values, r = 0.16. There were

small-to-large correlations with pro-environmental behavior.
The highest correlations for the PVQ-RR were with
universalism–nature, r = 0.48, and the highest correlations
for the BVS were with suprapersonal values, r = 0.26. In any case,
the correlations of the PVQ-RR for all three outcome variables
tended to be larger than those of the BVS.

To test which value measure explains the biggest portion
of variance in each individual outcome variable, we conducted
18 regressions (six per outcome). For every outcome variable,
we entered all the values from each measure in the first step
of three separate regressions (e.g., all PVQ-RR values in one
step), followed by entry in the second step of the remaining two
measures in one order (e.g., the BVS and then SVO). We then
repeated the three regressions using the alternate order of the
remaining measures in the second step (e.g., the SVO and then
the BVS).

Hierarchical Regressions – Prosocial
Behavior
When entered first, the PVQ-RR and the BVS explained 14%
(adjusted R2 = 0.14, p < 0.001) and 6% (adjusted R2 = 0.06,
p = 0.001) of the observed variance in prosocial behavior,
respectively. The SVO did not explain a significant amount of
variance on its own (adjusted R2 < 0.01, p = 0.75).

Entering any other values on top of the PVQ-RR did not
significantly increase the proportion of variance explained (BVS:
adjusted R2 = 0.15, p = 0.27 [amount of explained variance by
BVS + PVQ-RR; p-value refers to R2 change]; SVO: adjusted
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TABLE 5 | Correlations of all PVQ-RR and BVS values with all outcome variables.

Value Pro-social
behavior

Mental
health

Environmentalism

PVQ

Self-direction–Thought 0.12 −0.07 0.15

Self-direction–Action 0.17 −0.07 0.16

Stimulation 0.13 −0.01 0.13

Hedonism −0.02 −0.16 0.01

Achievement 0.08 −0.02 0.00

Power–Dominance 0.16 0.06 0.03

Power–Resources 0.01 0.04 −0.03

Face 0.09 0.27 0.10

Security–Personal −0.01 −0.09 0.01

Security–Societal 0.15 0.00 0.08

Tradition 0.23 −0.03 0.05

Conformity–Rule 0.11 −0.01 0.08

Conformity–Interpersonal 0.05 0.15 0.16

Humility 0.21 −0.06 0.15

Universalism–Nature 0.29 0.09 0.48

Universalism–Concern 0.20 0.08 0.22

Universalism–Tolerance 0.21 0.06 0.22

Benevolence–Care 0.17 −0.04 0.11

Benevolence–Dependence 0.20 0.00 0.07

SVO–Prosocial 0.02 0.01 0.17

BVS

Interactive 0.06 −0.07 0.01

Normative 0.17 −0.04 0.06

Suprapersonal 0.23 0.16 0.26

Existence 0.13 −0.08 0.07

Excitement 0.07 −0.05 −0.01

Promotion 0.15 −0.00 0.02

Correlations with the SVO are biserial correlations. Positive scores indicate a
positive relationship with a prosocial SVO. All correlations >0.13 are significant
at p < 0.05, correlations >0.17 at p < 0.01, correlations >0.22 at p < 0.001.

R2 = 0.14, p = 0.37). Entering the BVS in the first step and
the PVQ-RR in the second step lead to a significant increase
in explained variance (adjusted R2 = 0.15, p = 0.005). Similarly,
entering the PVQ in the second step explained variance beyond
the SVO (adjusted R2 = 0.14, p < 0.001). Entering the BVS in
the second step after the SVO increased the amount of variance
explained by 6% (adjusted R2 = 0.06, p < 0.001).

The PVQ-RR still explained additional variance after both BVS
and SVO were entered (adjusted R2 = 0.15, p = 0.004). Entering
the SVO after both PVQ-RR and BVS did not led to a significant
increase in explained variance (adjusted R2 = 0.15, p = 0.41), and
neither did entering the BVS in the last step (adjusted R2 = 0.15,
p = 0.28). Overall, the 19 basic values of the PVQ-RR were the
best predictors of prosocial behavior.

Hierarchical Regressions – Mental Health
The PVQ-RR was a significant predictor of variance in mental
health (adjusted R2 = 0.16, p < 0.001). While SVO did not explain
a significant amount of variance on its own (adjusted R2 < 0.01,
p = 0.91), the BVS missed the conventional level of significance
only by a small margin (adjusted R2 = 0.03, p = 0.055). As neither

of the other two measures where reliable predictors of mental
health, we focus on the PVQ-RR for this part of the analysis.

Entering the PVQ-RR on top of the BVS still resulted in
an increase of roughly 14% in explained variance (adjusted
R2 = 0.17, p < 0.001). The same holds when entering it after
the SVO (adjusted R2 = 0.16, p < 0.001), where it explains an
additional 13% of variance. When entered last, the PVQ-RR still
explains additional 14% variance on top of both BVS and SVO
(adjusted R2 = 0.17, p < 0.001). No other value instruments
significantly explained more variance when entered in the last
step (BVS: adjusted R2 = 0.17, p = 0.19; SVO: Adjusted R2 = 0.17,
p = 0.72). Overall, the Schwartz values were the best predictors of
mental health.

Hierarchical Regressions –
Environmentalism
Respondents’ environmental behavior was significantly explained
by all three value instruments (PVQ-RR: adjusted R2 = 0.23,
p < 0.001; BVS: adjusted R2 = 0.08, p < 0.001; SVO: adjusted
R2 = 0.02, p = 0.011). Entering the PVQ-RR in the second
step increased the amount of explained variance by 16% when
entering it on top of the BVS (adjusted R2 = 0.24, p < 0.001) as
well as 22% on top of the SVO (adjusted R2 = 0.24, p < 0.001). The
BVS explained 8% of additional variance when entered after the
SVO (adjusted R2 = 0.10, p = 0.003) but no significant amount
after the PVQ-RR (adjusted R2 = 0.24, p = 0.16). However,
entering the SVO after the PVQ-RR led to a marginally significant
increase in explained variance of almost 1% (adjusted R2 = 0.24,
p = 0.088). Entering the SVO on top of the BVS significantly
increased the amount of explained variance by 2% (adjusted
R2 = 0.10, p = 0.008), showing that the two instruments explained
largely independent variance in environmental behavior.

When entered last, the PVQ-RR explained variance on top
of both other predictors (adjusted R2 = 0.25, p < 0.001).
Interestingly, the increase caused by including the SVO last
was marginally significant (adjusted R2 = 0.25, p = 0.088), but
not for the BVS (adjusted R2 = 0.25, p = 0.15). Although pro-
environmental behavior is best explained by the values of the
Schwartz model, respondents’ SVO explains marginally variance
beyond the 19 value types.

Hierarchical Regressions – Selective
Inclusion
To probe the robustness of our findings, we conducted an
additional series of hierarchical regressions. Only predictors
that showed significant zero-order correlations with the
outcome were included. Using this method, there was a
minor change when prosocial behavior was the outcome. The
BVS (suprapersonal values only) now explained significant
variance above PVQ-RR (adjusted R2 = 0.11, p = 0.023).
When environmental behavior was the outcome, the SVO now
significantly explained variance above and beyond the PVQ-RR
(adjusted R2 = 0.26, p = 0.027), the BVS (adjusted R2 = 0.09,
p = 0.002) and both the PVQ-RR and the BVS (adjusted R2 = 0.27,
p = 0.028). The BVS also marginally explained variance on top of
the PVQ-RR (adjusted R2 = 0.26, p = 0.052), the SVO (adjusted
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R2 = 0.09, p < 0.001) and both other instruments (adjusted
R2 = 0.27, p = 0.028). While the PVQ still explains the largest
amount of variance by its self (adjusted R2: PVQ-RR = 0.25;
BVS = 0.07; SVO = 0.02), now all instruments explained variance
above the other two measures. We found no significant changes
to the results regarding prosocial behavior and mental health (see
Supplementary Materials for detailed results).

Multidimensional Scaling
Recall that there is controversy over the degree of overlap between
the values assessed by the BVS and PVQ-RR (Gouveia et al.,
2014b). To ascertain where the BVS values lie in the circumplex
structure of the Schwartz model (Schwartz, 1992), we conducted
MDS on responses to the value types in both value scales
(i.e., 6 + 19 values). An MDS results in a graphical solution
called a common space plot, which is based on the correlations
between different inputs. Items with higher correlations are
usually closer in space. In our case, it shows all the values and
their relations based on their correlations. Values with a strong
positive correlation are displayed closer together, while negatively
correlated values are displayed further apart.

Because this analysis included the BVS values with the PVQ-
RR values, it is not surprising that the high Stress-1 parameter of
0.246 indicated a relatively poor fit. Nonetheless, the graphical
output (Figure 2) generally replicated the structure of the
Schwartz Model. We tested this structure by creating the borders
between values described by Schwartz, while allowing the borders
to kink once (Bilsky and Janik, 2010; Bilsky et al., 2011). Note that,
as far as the Schwartz values are concerned, small deviations in
neighboring locations (such as humility included in benevolence
or hedonism included in stimulation) do not constitute a major
problem. However, it is noteworthy that conformity and tradition
values do not form two independent regions in the same
quadrant. The conformity values can instead be found in both
the security and the benevolence region.

Excitement and suprapersonal were placed in the stimulation
value region, while interactive values were placed closer
to benevolence values. Simultaneously, both existence, and
promotion values fall into the regions of self-enhancement values
(achievement and power, respectively), while normative values
are related to the neighboring tradition values. Gouveia et al.
(2014b) classify these values as survival values, representing the
expression of lower-level needs (Maslow, 1943). The similarity
in their motivational structure makes it plausible for these
values to share a common region, as Schwartz (1992) suggests.
Common space plots for the 19 PVQ-RR and the 6 BVS
value types can be found in the Supplementary Materials (see
footnote 1).

DISCUSSION

We set out to compare the ability of seven value measures to
predict behavior in three important research domains: prosocial
behavior, health, and the environment. However, because of
low reliability issues for four of the measures, we included
only three value measures (the PVQ-RR, the SVO, and the

BVS) in our final analysis. Consistent with previous research
using questionnaires based on the Schwartz Model (Bond
and Chi, 1997; Krystallis et al., 2008; Bobowik et al., 2011),
the PVQ-RR explained significant proportions of variance
in prosocial behavior, mental health, and pro-environmental
behavior. Respondents’ BVS values only predicted their prosocial
behavior and pro-environmental behavior, while their SVO
only predicted pro-environmental behavior. The hierarchical
regressions showed that the PVQ-RR explained additional
variance when the BVS or SVO were entered first, but these
measures mostly failed to account for additional variance beyond
the PVQ-RR. Overall, the PVQ-RR values not only showed the
largest zero-order correlations with all three outcome variables,
but they also explained the largest amount of variance in all three
outcomes.

The previous discussions of conceptual overlap between the
values assessed in the BVS and the PVQ-RR (Gouveia et al.,
2014b; Schwartz, 2014) led us to also subject the values of
the PVQ-RR and the BVS to a MDS analysis. The results
replicated the Schwartz model well, with a few minor exceptions.
Some BVS values clustered with PVQ-RR values possessing
similar content (promotion values with power values, normative
values with security values, excitement values with stimulation
values), whereas other BVS values were somewhat out of
place (suprapersonal values with stimulation values). Despite
broadly fitting into Schwartz’s model, the BVS values retained
the structure hypothesized by Gouveia et al. (2014a), with the
values keeping their positions as expressions of thriving or
survival needs. Furthermore, the BVS values were mostly in the
hypothesized order according to the goals they represent: values
representing personal goals were positioned at opposite ends
from values representing social goals, with values representing
central goals between them. The only exception from this
rule were existence and promotion values, which appeared in
reversed order. Thus, we conclude from these findings that
the two value measures tap overlapping motivational space,
but cluster the values in segments with different meanings. To
ensure that the slight deviations from both hypothesized value
structures are not due to them sharing a common space, we
also subjected Schwartz’s and Gouveia’s values to two separate
MDS analyses (see Supplementary Figures S1, S2; see footnote
1). The PVQ-RR value model did not change significantly. In
Schwartz’s value model, benevolence and universalism values
(except for universalism–nature) formed a single dimension. The
Stress-1 value was still high at 0.23. Looking at the Gouveia’s
values, changes included the values being more distanced from
one another and the Stress-1 value being lower (but still
unacceptably high) at 0.17. The division of the values according
to their underlying need is also less clear, since suprapersonal
values are clustered in with values representing survival needs,
while normative values are grouped with values representing
thriving needs. We further tested whether the values would
fit better in a three- or four-dimensional space than a two-
dimensional space. As shown in Figure 3, a third dimension
might represent various differences in measurement between the
BVS and PVQ-RR. The lowest scores on this third dimension
are all occupied by BVS Values (Existence, Excitement and
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FIGURE 2 | Multidimensional Scaling involving 19 PVQ-RR (marked by hollow circles) and 6 BVS values (marked by filled diamonds). Openness vs. conservation is
represented as Dimension 1 (variables in the lower part of Dimension 1 indicate higher openness). Self-enhancement vs. self-transcendence is represented as
Dimension 2 (variables in the lower part of Dimension 2 indicate higher self-enhancement).

Interactive Values), while the highest scores belong to PVQ-RR
Values (Universalism–Nature, Tradition and Security–Societal).
The fit of the three-dimensional solution reduced the Stress-
1 value from 0.25 to 0.16, and a four-dimensional solution
reduced Stress-1 further to 0.11. However, at this point, the
only distinguishable features retained in the 2-dimensional
common space plot, were the four larger value domains of self-
enhancement, self-transcendence, openness and conservation
(Supplementary Figures S3, S4).

Aside from these general findings, which were the focus of
our data collection, there were interesting patterns for each
of the three behavioral domains. For prosocial behavior, the
importance of prosocial goals (i.e., the self-transcendence values
of the PVQ-RR and the suprapersonal values of the BVS) was
the best predictor. Contrary to our expectations, however, a
prosocial value orientation was not related to more frequent
prosocial behavior. This finding contradicts the assumption that
the construct measured by the SVO is actually a preference for
prosocial behavior, rather than merely equal outcomes. After all,

there is no option in the SVO allowing the participant to assign
the other person more points than themselves. The power in
our sample was sufficient to detect medium sized effects, and
therefore we suggest that either the associations are small or
that this result is attributable to the nature of prosocial behavior
and how it was assessed here. Furthermore, prosocial behavior
can have multiple goals (the same goes for pro-environmental
behavior; Joireman et al., 2004). Besides prosocial goals, helpful
behavior increases social status and reputation (Hardy and Van
Vugt, 2006), which makes it valuable for people who pursue
social dominance and achievement. An indication that this
was indeed the case in our sample comes from the positive
correlation between prosocial behavior and power–dominance,
and the lack of a correlation with power–resources. The self-
report measure of “altruistic” behavior may tap domains of
prosociality wherein this motive mixing is likely (example items
in the scale we used might be: “I have helped a stranger to push
a car” or “I have helped an acquaintance move households,”
both were highly correlated with Power–Dominance, r = 0.25
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FIGURE 3 | 3D scatterplot depicting the results of MDS allowing for three dimensions. Dimension 1 represents Self-Enhancement (high-scores) vs.
Self-Transcendence (low-scores). Dimension 2 represents Conservation (high-Scores) vs. Openness (low-scores). Dimension 3 likely represents the question formats
of the different instruments, the PVQ-RR (high-scores) vs. the BVS (low-scores).

and r = 0.21, respectively. Simultaneously, these items showed a
weaker association with Universalism–Nature, at most: r = 0.15
and r = 0.12).

The only significant predictor of mental health was the
PVQ-RR. Coincidentally, past research shows the relationship
between values and well-being to be complex (Bobowik et al.,
2011, for an overview Boer, 2017). One of two prominent
theories in the field, an account based on self-determination
theory (Ryan and Deci, 2000), postulates that there are healthy
values, such as self-transcendence and openness values, which
are directly supportive of well-being. Our results find limited
support for this position. Both PVQ-RR universalism and BVS
suprapersonal values are at best marginally correlated with
mental health. The only values significantly related to well-
being were interpersonal conformity and saving face, but both
are conservation values. A possible explanation comes from the
second prominent theory regarding values and well-being: the
person–environment congruence position (Sagiv and Schwartz,
2000). This view states that pursuing the values that are socially
accepted in the person’s environment leads to increased well-
being. Theoretically, conformity and saving face relates to these
needs more directly. An alternative interpretation might be that
people who value face are unlikely to admit to prevailing mental
health issues. In this case, our findings would not represent an

actual connection between valuing face and mental health, but
rather showcase the tendency of individuals who value face to
hide or deny undesirable aspects of themselves.

Interestingly, all three value measures significantly explained
variance in pro-environmental behavior, although the PVQ-
RR nature value showed the highest correlation with pro-
environmental behavior. All universalism values from the PVQ-
RR were reliably correlated with pro-environmental behavior; as
were both self-direction values. As with prosocial behavior, the
suprapersonal value dimension of the BVS significantly predicted
pro-environmental behavior. Hierarchical regressions showed
that the BVS did not explain variance on top of the PVQ-RR,
indicating that the motivation tapped by suprapersonal values
can be found in the values of the Schwartz model. The SVO
explained pro-environmental behavior because respondents who
made more prosocial choices were more likely to report more
frequent pro-environmental behavior, whereas respondents who
made more pro-self (especially competitive) choices were less
likely to report pro-environmental behavior.

Our results show the PVQ-RR values are the best predictors
of all three outcome measures. One explanation for this might
be that the PVQ-RR items overlaps semantically more with the
outcome measures than the BVS items. Specifically, recall that
the PVQ-RR asks respondents to rate how similar they perceive
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themselves to be to a person, while all they know about that
person is that a certain behavior is important to the individual
(e.g., “It is important for her/him to care for nature”). Although
there are some items that describe people who merely strive to be
something (e.g., “It is important to her/him to be wealthy”), the
more behavior-focused nature of the comparisons in the PVQ-RR
might also contribute to stronger relations with behavior. Indeed,
research by Arnulf et al. (2014) demonstrated how predictor–
outcome similarity in meaning can influence the relationship
between two measures.

A limitation of this study is that we used the cultural-level
inventory VSM instead of the individual level CVSCALE to
measure Hofstede’s cultural dimensions (Yoo et al., 2011). The
latter scale is designed to tap the same values as the VSM, but on
an individual level. This choice may at least partly explain the low
reliabilities of the VSM in our sample.

As discussed above, it should also be noted that while the
PVQ-RR and the BVS measure value importance, this is less
clear with the SVO. The measure was described to portray
“stable preferences of outcomes for oneself and others” (Van
Lange et al., 1997, p. 773; for similar definition, see for example,
McClintock and Liebrand, 1988). However, it is worth noting
that choices in the task could also reflect social norms or
habits.

In summary, our results demonstrate that the PVQ-RR is the
best predictor of all three types of behavior. While the BVS and
the SVO significantly explained variance in some of the outcome
variables, the PVQ-RR explained variance above and beyond both
in almost every case. These findings provide empirical support
for the growing use of Schwartz’s scale as a predictor of value-
relevant attitudes and behavior.

AUTHOR’S NOTE

The Introduction partly duplicates the Introduction of the PhD-
thesis of the first author (Hanel, 2016).

ETHICS STATEMENT

The study was approved by the ethics committee of the School
of Psychology, Cardiff University. Participants provided online
informed consent and were debriefed and thanked at the end.

AUTHOR CONTRIBUTIONS

PH: conceptualized. PH and GM: designed the study. LL and
PH: data analyses and visualizations. PH, LL, and GM: wrote the
original draft and the revised draft.

ACKNOWLEDGMENTS

We thank Roosevelt Vilar and Valdiney Gouveia for useful
discussions at an early stage of this project.

SUPPLEMENTARY MATERIAL

The Supplementary Material for this article can be found
online at: https://www.frontiersin.org/articles/10.3389/fpsyg.
2018.01643/full#supplementary-material

REFERENCES
Allport, G. W., Vernon, P. E., and Lindzey, G. (1960). Study of Values: Manual and

Test Booklet, 3rd Edn. Boston, MA: Houghton Mifflin.
Arnulf, J. K., Larsen, K. R., Martinsen, Ø. L., and Bong, C. H. (2014).

Predicting survey responses: how and why semantics shape survey statistics
on organizational behaviour. PLoS ONE 9:e106361. doi: 10.1371/journal.pone.
0106361

Basabe, N., and Valencia, J. (2007). Culture of peace: sociostructural dimensions,
cultural values, and emotional climate. J. Soc. Issues 63, 405–419. doi: 10.1111/j.
1540-4560.2007.00516.x

Beatty, S. E., Kahle, L. R., Homer, P., and Misra, S. (1985). Alternative measurement
approaches to consumer values: the list of values and the rokeach value survey.
Psychol. Mark. 2, 181–200. doi: 10.1002/mar.4220020305

Bilican, F. I., Yapici, A., and Kutlu, M. O. (2016). A value model for depressive
symptoms and hopelessness among university students in Turkey. Educ. Sci.
16, 1397–1418. doi: 10.12738/estp.2016.4.0112

Bilsky, W., and Janik, M. (2010). The Structural Organization of Human Values:
Evidence from the European Social Survey (ESS) – Updated. (Berichte aus der
Arbeitseinheit Differentielle Psychologie und Persönlichkeitspsychologie, Institut
für Psychologie). Münster: Westfälische Wilhelms-Universität.

Bilsky, W., Janik, M., and Schwartz, S. H. (2011). The structural organization of
human values-evidence from three rounds of the European social survey (ESS).
J. Cross Cult. Psychol. 42, 759–776. doi: 10.1177/0022022110362757

Bobowik, M., Basabe, N., Páez, D., Jiménez, A., and Bilbao, M. Á. (2011). Personal
values and well-being among Europeans, Spanish natives and immigrants to
Spain: does the culture matter? J. Happiness Stud. 12, 401–419. doi: 10.1007/
s10902-010-9202-1

Boer, D. (2017). “Values and affective well-being: how culture and environmental
threat influence their association,” in Values and Behavior, eds S. Roccas and L.
Sagiv (Cham: Springer), 191–218. doi: 10.1007/978-3-319-56352-7_9

Bond, M. H., and Chi, V. M.-Y. (1997). Values and moral behavior in mainland
China. Psychologia 40, 254–264.

Bouman, T., Steg, L., and Kiers, H. A. L. (2018). Measuring values in environmental
research: a test of an environmental portrait value questionnaire. Front. Psychol.
9:564. doi: 10.3389/fpsyg.2018.00564

Coelho, G. L. D. H., Hanel, P. H. P., Johansen, M., and Maio, G. R. (2018). Mapping
the structure of human values through conceptual representations. Eur. J. Pers.
doi: 10.1002/per.2170

Collins, P. R., Lee, J. A., Sneddon, J. N., and Döring, A. K. (2017). Examining the
consistency and coherence of values in young children using a new Animated
Values Instrument. Pers. Individ. Dif. 104, 279–285. doi: 10.1016/j.paid.2016.
08.024

Datler, G., Jagodzinski, W., and Schmidt, P. (2013). Two theories on the test bench:
internal and external validity of the theories of Ronald Inglehart and Shalom
Schwartz. Soc. Sci. Res. 42, 906–925. doi: 10.1016/j.ssresearch.2012.12.009

de Miranda Coelho, J. A., Gouveia, V. V., and Milfont, T. L. (2006). Human values
as predictors of environmental attitudes and pro-environmental behavior
[Spanish]. Psicol. Estu. 11, 199–207.

Dobewall, H., and Rudnev, M. (2014). Common and unique features of Schwartz’s
and Inglehart’s value theories at the country and individual levels. Cross Cult.
Res. 48, 45–77. doi: 10.1177/1069397113493584

Dobewall, H., and Strack, M. (2014). Relationship of Inglehart’s and Schwartz’s
value dimensions revisited. Int. J. Psychol. 49, 240–248. doi: 10.1002/ijop.12004

Döring, A. K., Blauensteiner, A., Aryus, K., Drögekamp, L., and Bilsky, W.
(2010). Assessing values at an early age: the picture-based value survey for

Frontiers in Psychology | www.frontiersin.org 12 September 2018 | Volume 9 | Article 1643

https://www.frontiersin.org/articles/10.3389/fpsyg.2018.01643/full#supplementary-material
https://www.frontiersin.org/articles/10.3389/fpsyg.2018.01643/full#supplementary-material
https://doi.org/10.1371/journal.pone.0106361
https://doi.org/10.1371/journal.pone.0106361
https://doi.org/10.1111/j.1540-4560.2007.00516.x
https://doi.org/10.1111/j.1540-4560.2007.00516.x
https://doi.org/10.1002/mar.4220020305
https://doi.org/10.12738/estp.2016.4.0112
https://doi.org/10.1177/0022022110362757
https://doi.org/10.1007/s10902-010-9202-1
https://doi.org/10.1007/s10902-010-9202-1
https://doi.org/10.1007/978-3-319-56352-7_9
https://doi.org/10.3389/fpsyg.2018.00564
https://doi.org/10.1002/per.2170
https://doi.org/10.1016/j.paid.2016.08.024
https://doi.org/10.1016/j.paid.2016.08.024
https://doi.org/10.1016/j.ssresearch.2012.12.009
https://doi.org/10.1177/1069397113493584
https://doi.org/10.1002/ijop.12004
https://www.frontiersin.org/journals/psychology/
https://www.frontiersin.org/
https://www.frontiersin.org/journals/psychology#articles


fpsyg-09-01643 September 21, 2018 Time: 14:46 # 13

Hanel et al. An Empirical Comparison of Human Value Models

children (PBVS–C). J. Pers. Assess. 92, 439–448. doi: 10.1080/00223891.2010.49
7423

Evans, L., Milfont, T. L., and Lawrence, J. (2014). Considering local adaptation
increases willingness to mitigate. Glob. Environ. Chan. 25, 69–75. doi: 10.1016/
j.gloenvcha.2013.12.013

Fischer, R. (2017). Personality, Values, Culture. Cambridge: Cambridge University
Press, doi: 10.1017/9781316091944

Fischer, R., Milfont, T. L., and Gouveia, V. V. (2011). Does social context affect
value structures? Testing the within-country stability of value structures with
a functional theory of values. J. Cross Cult. Psychol. 42, 253–270. doi: 10.1177/
0022022110396888

Fischer, R., Vauclair, C.-M., Fontaine, J. R. J., and Schwartz, S. H. (2010). Are
individual-level and country-level value structures different? Testing Hofstede’s
legacy with the Schwartz Value Survey. J. Cross Cult. Psychol. 41, 135–151.
doi: 10.1177/0022022109354377

Goldberg, D., and Williams, P. (1988). A user’s Guide to the General Health
Questionnaire. Windsor: NFER-Nelson.

Gouveia, V. V. (2003). The motivational nature of human values: evidences of a
new typology [in Portuguese]. Estud. Psicol. 8, 431–443. doi: 10.1590/S1413-
294X2003000300010

Gouveia, V. V. (2013). Teoria Funcionalista dos Valores Humanos [Functional
theory of Human Values: Fundaments, Applications and Perspectives]. São Paulo:
Casa do Psicólogo.

Gouveia, V. V., Milfont, T. L., Fischer, R., and Santos, W. S. (2008).
“Teoria funcionalista dos valores humanos,” in Valores Humanos e Gestão:
Novas Perspectivas, ed. M. L. M. Teixeira (Sao Paulo: Editora Senac),
47–80.

Gouveia, V. V., Milfont, T. L., and Guerra, V. M. (2014a). Functional theory of
human values: testing its content and structure hypotheses. Pers. Individ. Dif.
60, 41–47. doi: 10.1016/j.paid.2013.12.012

Gouveia, V. V., Milfont, T. L., and Guerra, V. M. (2014b). The functional theory of
human values: from intentional overlook to first acknowledgement—A reply
to Schwartz (2014). Pers. Individ. Dif. 68, 250–253. doi: 10.1016/j.paid.2014.
03.025

Gouveia, V. V., Milfont, T. L., Soares, A. K. S., de Andrade, P. R., and Leite, I. L.
(2011). Conhecendo os valores na infância: evidências psicométricas de uma
medida. Psico 42, 106–115.

Gouveia, V. V., Vione, K. C., Milfont, T. L., and Fischer, R. (2015). Patterns of
value change during the life span: some evidence from a functional approach
to values. Pers. Soc. Psychol. Bull. 41, 1276–1290. doi: 10.1177/01461672155
94189

Hanel, P. H. P. (2016). Human Values and Value Instantiations: Similarities and
Differences between Countries and their Implications. Ph.D. thesis, Cardiff,
Cardiff University.

Hanel, P. H. P., and Wolfradt, U. (2016). The ‘dark side’ of personal values: relations
to clinical constructs and their implications. Pers. Individ. Dif. 97, 140–145.
doi: 10.1016/j.paid.2016.03.045

Hardy, C. L., and Van Vugt, M. (2006). Nice guys finish first: the competitive
altruism hypothesis. Pers. Soc. Psychol. Bull. 32, 1402–1413. doi: 10.1177/
0146167206291006

Hitlin, S., and Piliavin, J. A. (2004). Values: reviving a dormant concept. Annu. Rev.
Soc. 30, 359–393. doi: 10.1146/annurev.soc.30.012703.110640

Hofstede, G. (1984). Culture’s Consequences: International Differences in Work-
Related Values. Beverly Hills CA: Sage.

Hofstede, G. (2001). Culture’s Consequences: Comparing Values, Behaviors,
Institutions and Organizations Across Nations, 2nd Edn. Thousand Oaks, CA:
Sage.

Hofstede, G., Hofstede, G. J., and Minkov, M. (2010). Cultures and Organizations:
Software of the Mind, 3rd Edn. New York, NY: McGraw-Hill.

Hofstede, G., and Minkov, M. (2013). Values Survey Module 2013. Available at:
http://geerthofstede.com/research-and-vsm/vsm-2013/ [accessed January 10,
2018].

Hofstede, G. H. (1980). Culture’s Consequences: International Differences in Work-
Related Values. Beverly Hills, CA: SAGE Publications.

Inglehart, R. F. (1977). The Silent Revolution. Princeton, NJ: Princeton University
Press.

Inglehart, R. F., and Baker, W. E. (2000). Modernization, cultural change, and the
persistence of traditional values. Am. Soc. Rev. 65, 19–51. doi: 10.2307/2657288

Inglehart, R. F., and Flanagan, S. C. (1987). Value change in industrial societies.
Am. Pol. Sci. Rev. 81, 1289–1319. doi: 10.2307/1962590

Inglehart, R. F., and Oyserman, D. (2004). “Individualism, autonomy, and self-
expression. The human development syndrome,” in Comparing Cultures:
Dimensions of Culture in a Comparative Perspective, eds H. Vinken, J. Soeters,
and P. Ester (Boston, MA: Brill), 74–96.

Joireman, J. A., and Duell, B. (2005). Mother Teresa versus ebenezer scrooge:
mortality salience leads proselfs to endorse self-transcendent values (Unless
Proselfs Are Reassured). Pers. Soc. Psychol. Bull. 31, 307–320. doi: 10.1177/
0146167204271593

Joireman, J. A., Van Lange, P. A. M., and Van Vugt, M. (2004). Who cares about
the environmental impact of cars? Environ. Behav. 36, 187–206. doi: 10.1177/
0013916503251476

Kluckhohn, C. (1951). “Values and value-orientations in the theory of action: an
exploration in definition and classification,” in Toward a General theory of
Action: Theoretical Foundations for the Social Sciences, eds T. Parsons and E.
Shils (New York, NY: Harper), 388–433.

Kopelman, R. E., Rovenpor, J. L., and Guan, M. (2003). The study of values:
construction of the fourth edition. J. Vocat. Behav. 62, 203–220. doi: 10.1016/
S0001-8791(02)00047-7

Kristiansen, C. M. (1985). Smoking, health behavior, and values: a replication,
refinement, and extension. Addict. Behav. 10, 325–328. doi: 10.1016/0306-
4603(85)90015-2

Krystallis, A., Vassallo, M., Chryssohoidis, G., and Perrea, T. (2008). Societal and
individualistic drivers as predictors of organic purchasing revealed through
a portrait value questionnaire (PVQ)-based inventory. J. Consum. Behav. 7,
164–187. doi: 10.1002/cb.244

Lima, T. J. S. (2012). Modelos de Valores de Schwartz e Gouveia: Comparando
Conteúdo, Estrutura e Poder Preditivo [Value Models of Schwartz and Gouveia:
Comparing Content, Structure and Predictive Power]. João Pessoa: Federal
University of Paraíba.

Lee, J. A., Soutar, G., and Louviere, J. (2008). The best-worst scaling approach:
an alternative to Schwartz’s values survey. J. Pers. Assess. 90, 335–347.
doi: 10.1080/00223890802107925

Lee, J. A., Ye, S., Sneddon, J. N., Collins, P. R., and Daniel, E. (2017). Does the
intra-individual structure of values exist in young children? Pers. Individ. Dif.
110, 125–130. doi: 10.1016/j.paid.2017.01.038

Maio, G. R. (2010). “Mental representations of social values,” in Advances in
Experimental Social Psychology, Vol. 42, ed. M. P. Zanna (San Diego, CA:
Academic Press), 1–43.

Maio, G. R. (2016). The Psychology of Human Values. London: Psychology Press.
Maslow, A. H. (1943). A theory of human motivation. Psychol. Rev. 50, 370–396.

doi: 10.1037/h0054346
McClintock, C. G., and Liebrand, W. B. (1988). Role of interdependence structure,

individual value orientation, and another’s strategy in social decision making: a
transformational analysis. J. Pers. Soc. Psychol. 55, 396–409. doi: 10.1037/0022-
3514.55.3.396

Münsterberg, H. (1908). Philosophie der Werte. Grundzüge Einer Weltanschauung
[Philosophy of Values. Main features of a World View]. Leipzig:
Barth.

Ng, S. I., Lee, J. A., and Soutar, G. N. (2007). Are Hofstede’s and Schwartz’s
value frameworks congruent? Int. Mark. Rev. 24, 164–180. doi: 10.1108/
02651330710741802

Oishi, S., Schimmack, U., Diener, E., and Suh, E. M. (1998). The measurement of
values and individualism-collectivism. Pers. Soc. Psychol. Bull. 24, 1177–1189.
doi: 10.1177/01461672982411005

Parsons, T., Shils, E. A., and Olds, J. (1951). “Values, motives, and systems of
action,” in Toward a General theory of Action: Theoretical Foundations for the
Social Sciences, eds T. Parsons and E. Shils (New York, NY: Harper), 47–275.
doi: 10.4159/harvard.9780674863507

R Development Core Team (2017). R: A Language and Environment
for Statistical Computing. Vienna: R Foundation for Statistical
Computing.

Ravlin, E. C., and Meglino, B. M. (1987). Effect of values on perception and
decision making: a study of alternative work values measures. J. Appl. Psychol.
72, 666–673. doi: 10.1037/0021-9010.72.4.666

Roccas, S., Lilach, S., and Navon, M. (2017). “Methodological issues
in studying personal values,” in Values and Behaviour: Taking a

Frontiers in Psychology | www.frontiersin.org 13 September 2018 | Volume 9 | Article 1643

https://doi.org/10.1080/00223891.2010.497423
https://doi.org/10.1080/00223891.2010.497423
https://doi.org/10.1016/j.gloenvcha.2013.12.013
https://doi.org/10.1016/j.gloenvcha.2013.12.013
https://doi.org/10.1017/9781316091944
https://doi.org/10.1177/0022022110396888
https://doi.org/10.1177/0022022110396888
https://doi.org/10.1177/0022022109354377
https://doi.org/10.1590/S1413-294X2003000300010
https://doi.org/10.1590/S1413-294X2003000300010
https://doi.org/10.1016/j.paid.2013.12.012
https://doi.org/10.1016/j.paid.2014.03.025
https://doi.org/10.1016/j.paid.2014.03.025
https://doi.org/10.1177/0146167215594189
https://doi.org/10.1177/0146167215594189
https://doi.org/10.1016/j.paid.2016.03.045
https://doi.org/10.1177/0146167206291006
https://doi.org/10.1177/0146167206291006
https://doi.org/10.1146/annurev.soc.30.012703.110640
http://geerthofstede.com/research-and-vsm/vsm-2013/
https://doi.org/10.2307/2657288
https://doi.org/10.2307/1962590
https://doi.org/10.1177/0146167204271593
https://doi.org/10.1177/0146167204271593
https://doi.org/10.1177/0013916503251476
https://doi.org/10.1177/0013916503251476
https://doi.org/10.1016/S0001-8791(02)00047-7
https://doi.org/10.1016/S0001-8791(02)00047-7
https://doi.org/10.1016/0306-4603(85)90015-2
https://doi.org/10.1016/0306-4603(85)90015-2
https://doi.org/10.1002/cb.244
https://doi.org/10.1080/00223890802107925
https://doi.org/10.1016/j.paid.2017.01.038
https://doi.org/10.1037/h0054346
https://doi.org/10.1037/0022-3514.55.3.396
https://doi.org/10.1037/0022-3514.55.3.396
https://doi.org/10.1108/02651330710741802
https://doi.org/10.1108/02651330710741802
https://doi.org/10.1177/01461672982411005
https://doi.org/10.4159/harvard.9780674863507
https://doi.org/10.1037/0021-9010.72.4.666
https://www.frontiersin.org/journals/psychology/
https://www.frontiersin.org/
https://www.frontiersin.org/journals/psychology#articles


fpsyg-09-01643 September 21, 2018 Time: 14:46 # 14

Hanel et al. An Empirical Comparison of Human Value Models

Cross-Cultural Perspective, eds S. Roccas and S. Lilach (Heidelberg: Springer),
15–50.

Rohan, M. J. (2000). A rose by any name? The values construct. Pers. Soc. Psychol.
Rev. 4, 255–277. doi: 10.1207/S15327957PSPR0403_4

Rokeach, M. (1971). Long-range experimental modification of values, attitudes,
and behavior. Am. Psychol. 26, 453–459. doi: 10.1037/h0031450

Rokeach, M. (1973). The Nature of Human Values. New York, NY: The Free Press.
Rushton, J. P., Chrisjohn, R. D., and Fekken, G. C. (1981). The altruistic personality

and the self-report altruism scale. Pers. Individ. Dif. 2, 293–302. doi: 10.1016/
0191-8869(81)90084-2

Ryan, R. M., and Deci, E. L. (2000). Self-determination theory and the facilitation
of intrinsic motivation, social development, and well-being. Am. Psychol. 55,
68–78. doi: 10.1037/0003-066X.55.1.68

Saccbi, S. (1998). The dimensionality of postmaterialism: an application of factor
analysis to ranked preference data. Eur. Soc. Rev. 14, 151–175. doi: 10.1093/
oxfordjournals.esr.a018232

Sagiv, L., and Schwartz, S. H. (2000). Value priorities and subjective well-
being: direct relations and congruity effects. Eur. J. Soc. Psychol. 30, 177–198.
doi: 10.1002/(SICI)1099-0992(200003/04)30:2<177::AID-EJSP982>3.0.CO;2-
Z

Sagiv, L., Sverdlik, N., and Schwarz, N. (2011). To compete or to cooperate? Values’
impact on perception and action in social dilemma games. Eur. J. Soc. Psychol.
41, 64–77. doi: 10.1002/ejsp.729

Schultz, P. W., and Zelezny, L. C. (1998). Values and proenvironmental behavior
A five-country survey. J. Cross Cult. Psychol. 29, 540–558. doi: 10.1177/
0022022198294003

Schwartz, S. H. (1992). “Universals in the content and structure of values:
theoretical advances and empirical tests in 20 countries,” in Advances in
Experimental Social Psychology, Vol. 25, ed. M. Zanna (New York, NY:
Academic Press), 1–65. doi: 10.1016/S0065-2601(08)60281-6

Schwartz, S. H. (1999). A theory of cultural values and some implications for work.
Appl. Psychol. 48, 23–47. doi: 10.1111/j.1464-0597.1999.tb00047.x

Schwartz, S. H. (2006). A theory of cultural value orientations: explication
and applications. Comp. Soc. 5, 137–182. doi: 10.1163/156913306778
667357

Schwartz, S. H. (2014). Functional theories of human values: comment on Gouveia,
Milfont, and Guerra (2014). Pers. Individ. Dif. 68, 247–249. doi: 10.1016/j.paid.
2014.03.024

Schwartz, S. H., and Bilsky, W. (1987). Toward a universal psychological structure
of human values. J. Pers. Soc. Psychol. 53, 550–562. doi: 10.1037/0022-3514.53.
3.550

Schwartz, S. H., and Bilsky, W. (1990). Toward a theory of the universal content
and structure of values: extensions and cross-cultural replications. J. Pers. Soc.
Psychol. 58, 878–891. doi: 10.1037/0022-3514.58.5.878

Schwartz, S. H., and Boehnke, K. (2004). Evaluating the structure of human values
with confirmatory factor analysis. J. Res. Pers. 38, 230–255. doi: 10.1016/S0092-
6566(03)00069-2

Schwartz, S. H., Cieciuch, J., Vecchione, M., Davidov, E., Fischer, R., Beierlein, C.,
et al. (2012). Refining the theory of basic individual values. J. Pers. Soc. Psychol.
103, 663–688. doi: 10.1037/a0029393

Schwartz, S. H., Melech, G., Lehmann, A., Burgess, S., Harris, M., and Owens, V.
(2001). Extending the cross-cultural validity of the theory of basic human values
with a different method of measurement. J. Cross Cult. Psychol. 32, 519–542.
doi: 10.1177/0022022101032005001

Spates, J. L. (1983). The sociology of values. Annu. Rev. Soc. 9, 27–49. doi: 10.1146/
annurev.so.09.080183.000331

Spranger, E. (1921). Lebensformen: Geisteswissenschaftliche Psychologie und Ethik
der Persönlichkeit. [Types of men: Humanistic Psychology and Ethic of the
Personality]. Halle: Niemeyer.

Van Lange, P. A. M., De Bruin, E. M. N., Otten, W., and Joireman, J. A. (1997).
Development of prosocial, individualistic, and competitive orientations: theory
and preliminary evidence. J. Pers. Soc. Psychol. 73, 733–746. doi: 10.1037/0022-
3514.73.4.733

Vernon, P. E., and Allport, G. W. (1931). A test for personal values. J. Abnorm. Soc.
Psychol. 26, 231–248. doi: 10.1037/h0073233

Whitmarsh, L., and O’Neill, S. (2010). Green identity, green living? The role of
pro-environmental self-identity in determining consistency across diverse pro-
environmental behaviours. J. Environ. Psychol. 30, 305–314. doi: 10.1016/j.
jenvp.2010.01.003

Wong, N. Y. (2004). The role of culture in the perception of service
recovery. J. Bus. Res. 57, 957–963. doi: 10.1016/S0148-2963(03)
00002-X

Yoo, B., Donthu, N., and Lenartowicz, T. (2011). Measuring Hofstede’s five
dimensions of cultural values at the individual level: development and
validation of CVSCALE. J. Int. Consum. Mark. 23, 193–210. doi: 10.1080/
08961530.2011.578059

Conflict of Interest Statement: The authors declare that the research was
conducted in the absence of any commercial or financial relationships that could
be construed as a potential conflict of interest.

Copyright © 2018 Hanel, Litzellachner and Maio. This is an open-access article
distributed under the terms of the Creative Commons Attribution License (CC BY).
The use, distribution or reproduction in other forums is permitted, provided the
original author(s) and the copyright owner(s) are credited and that the original
publication in this journal is cited, in accordance with accepted academic practice.
No use, distribution or reproduction is permitted which does not comply with these
terms.

Frontiers in Psychology | www.frontiersin.org 14 September 2018 | Volume 9 | Article 1643

https://doi.org/10.1207/S15327957PSPR0403_4
https://doi.org/10.1037/h0031450
https://doi.org/10.1016/0191-8869(81)90084-2
https://doi.org/10.1016/0191-8869(81)90084-2
https://doi.org/10.1037/0003-066X.55.1.68
https://doi.org/10.1093/oxfordjournals.esr.a018232
https://doi.org/10.1093/oxfordjournals.esr.a018232
https://doi.org/10.1002/(SICI)1099-0992(200003/04)30:2<177::AID-EJSP982>3.0.CO;2-Z
https://doi.org/10.1002/(SICI)1099-0992(200003/04)30:2<177::AID-EJSP982>3.0.CO;2-Z
https://doi.org/10.1002/ejsp.729
https://doi.org/10.1177/0022022198294003
https://doi.org/10.1177/0022022198294003
https://doi.org/10.1016/S0065-2601(08)60281-6
https://doi.org/10.1111/j.1464-0597.1999.tb00047.x
https://doi.org/10.1163/156913306778667357
https://doi.org/10.1163/156913306778667357
https://doi.org/10.1016/j.paid.2014.03.024
https://doi.org/10.1016/j.paid.2014.03.024
https://doi.org/10.1037/0022-3514.53.3.550
https://doi.org/10.1037/0022-3514.53.3.550
https://doi.org/10.1037/0022-3514.58.5.878
https://doi.org/10.1016/S0092-6566(03)00069-2
https://doi.org/10.1016/S0092-6566(03)00069-2
https://doi.org/10.1037/a0029393
https://doi.org/10.1177/0022022101032005001
https://doi.org/10.1146/annurev.so.09.080183.000331
https://doi.org/10.1146/annurev.so.09.080183.000331
https://doi.org/10.1037/0022-3514.73.4.733
https://doi.org/10.1037/0022-3514.73.4.733
https://doi.org/10.1037/h0073233
https://doi.org/10.1016/j.jenvp.2010.01.003
https://doi.org/10.1016/j.jenvp.2010.01.003
https://doi.org/10.1016/S0148-2963(03)00002-X
https://doi.org/10.1016/S0148-2963(03)00002-X
https://doi.org/10.1080/08961530.2011.578059
https://doi.org/10.1080/08961530.2011.578059
http://creativecommons.org/licenses/by/4.0/
http://creativecommons.org/licenses/by/4.0/
http://creativecommons.org/licenses/by/4.0/
http://creativecommons.org/licenses/by/4.0/
http://creativecommons.org/licenses/by/4.0/
https://www.frontiersin.org/journals/psychology/
https://www.frontiersin.org/
https://www.frontiersin.org/journals/psychology#articles

	An Empirical Comparison of Human Value Models
	Introduction
	History of Human Values
	Individual Value Models
	Cultural Value Models
	Comparisons of Value Models
	The Present Research

	Materials and Methods
	Respondents
	Procedure and Measurements
	Value Instruments
	Behavior Scales
	Statistical Analysis

	Results
	Hierarchical Regressions – Prosocial Behavior
	Hierarchical Regressions – Mental Health
	Hierarchical Regressions – Environmentalism
	Hierarchical Regressions – Selective Inclusion
	Multidimensional Scaling

	Discussion
	Author's Note
	Ethics Statement
	Author Contributions
	Acknowledgments
	Supplementary Material
	References


